= . Faurecia, a great name in the automotive industry

Faurecia, the reference partner of the world’s major automakers

With 60,000 employees at 160 sites, half of which operate in just-in-time mode, in 28
countries, and with annual sales of 10.7 billion euros, Faurecia ranks as one of the

leading names In the automotive sector. It is the second-ranking automotive supplier in
Europe and the ninth worldwide in terms of sales to automakers.

Faurecia designs, develops and manufactures six major vehicle modules that represent

up to 2,600 euros, that is, from 15% to 25% of the total production cost of a vehicle. These
include: seats, cockpits, doors, acoustic trim, front ends and exhaust systems.

Faurecia is one of the leading specialists for each of its modules:

Other modules Interior vehicle modules
22.7% of 2004 sales 77.3% of 2004 sales

Acoustic package
No.2 in Europe, No.4 worldwide

Exhaust system
No.1 in Europe, No.2 worldwide

Door and door panel
No.1 in Europe, No.2 worldwide

Front end
No.1 in Europe, No.2 worldwide

Seating
No.1 in Europe, No.3 worldwide

Instrument panel and cockpit
No.1 in Europe, No.1 worldwide
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faurecia

<. Faurecia, a great name in the automotive industry

Leader in Europe, Faurecia generates 85% of its sales in this zone. The Group is growing

In North America and Asia where it reported 2004 sales of 1,030 million euros and 310
million euros respectively.
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Faurecia production sites around the world

Faurecia delivers products to all the world’'s leading automakers. Its stated goal is to
become a privileged partner for these groups in each of its six modules.

The breakdown by customer of its 2004 sales is as follows:
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CONTATOS :

Jean Claude Gutierrez
Gerente de Engenharia Produto

Aquisicao & inovagao
Tel: (41) 4009-8003
Fax: (41) 3672-1560

E-mail: jean-claude.qutierrez@

Faurecia Automotive do

Brasil

Av. Prefeito Domingos

Mocelin Neto, n°® 777 )

Borda do Campo Jose Marcos Prieto

b g Engenharia Produto - Aquisicdo
ep Tel: (41) 4009-8031

www.faurecia.com

Tél. 55 41 4009 8115 Fax: (41) 3672-1560
Fax 55 41 3672-1560 E-mail: jose.prieto@faurecia.com

Fernanda Fumega
Assitente de Engenharia
Tel: (41) 4009-8115

Fax: (41) 3672-1560
E-mail: fernanda. ga@faurecia.com




